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In this edition:

What’s in a name?
We explain the story behind our  
new name and how we chose it.

 ► Introducing our new values 

 ► Staff offers 

 ► Community Link-Up 

 

  



A new logo,
a new look 
magazine!

Welcome to 
Connections

In this edition

Our goal is to keep you informed, with news of the business, how it’s 
performing and what’s happening in the coming months. We plan to inspire 
you, with good news stories, sharing ideas and successes across the Group. 
And we’d like to keep you involved, listening to your views and responding to 
the feedback you give.

Connections is all about being part of a bigger community – we hope you 
enjoy this first edition. 

Please let us know what you think by texting
‘Connect’ to 80800 or by emailing 
group.communications@connectgroupplc.com

A new magazine for staff at Connect Group.

 
 What’s in a name?
We explain the story behind our 
new name.

 Connect News & Media
Keeping you up-to-date on our 
News & Media division.

 Connect Education  
 & Care
We bring you news of an award, 
contract success and our Early 
Years division.
 

 Connect Books
Stories and successes from 
around our book businesses.

 
 Connecting with
This month we connect with 
Sue Pringle, Senior HR 
Business Partner.

 
 Values
Introducing our new Values – 
we look at how the values  
were chosen.

 Community Link-Up
We look at our charity and 
community activity.
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‘We don’t want a fancy pants name 
that has no connection to our 
business!’ 
 That was the first - and perhaps the 
most important bit of guidance we had 
when looking for a new company 
name. I’ll not reveal who said it – let’s 
just say it came from up high!
 And it was good advice, because a 
name says a lot about a business - it 
sets the tone for a company’s image 
and reputation. Our old name was well 
established but it no longer reflected 
the Company as a whole and didn’t 
unite us as a Group. 
 

So we set out to find a new one that 
was professional, described what we 
do, and would work for all our 
businesses. That’s not an easy task, but 
we had excellent support from  
our agency and some great ideas 
from all involved.
 Thinking up names is the easy part 
– and believe me, we considered 
hundreds of different options: from  
the plain and simple, to the just plain 
whacky! But finding one that was 
available to register is a different story.  
 So many names are already secured 
– as much as we might like them, they 
are simply not available.  
 It took a long time and some 
excellent negotiating by our legal team 
to secure Connect Group PLC - but in 
the long run we believe it’s been worth 
the effort. 
 Quite a few people have said, the
name doesn’t ’knock your socks off.’ I
understand what they mean, but then

it’s not meant to. Choosing a new name 
is always a little emotive - what appeals 
to one person can turn off another. I 
hope though, that everyone can get 
behind Connect Group, and be proud of 
our name as we grow and diversify. 

Already, we’ve had some encouraging 
feedback. Customers and staff are 
saying it’s clear and appropriate – and 
quite a few are saying, ‘it grows on 
you’. That’s a good thing as we want the 
name to be around for a long time.  
 And if nothing else, they’re certainly 
not saying it’s a ‘fancy pants name that 
has no connection to our business’.  
Phew!

What’s in a name?
One of the questions we’ve been asked most  
often, is how did we chose our new name?  
Mark Charlton, Group Communications  
Director, explains some of the background.

Poster artist
You should have seen our new posters by 
now. But we thought you’d like to see 
how we made them.
 The picture shows Laura Brasey, our blackboard 
artist drawing one of the images. Each board was 
drawn by hand and superimposed on a 
photograph of a member of staff. 
 Laura was excited to be a part of the 
project, saying: 

“  The new name works 
well and describes 
the company for  
the future.”

“As a designer these days I spend all day using a mouse 
and keyboard so actually drawing again was brilliant!”

Connect Group PLC 
We connect businesses with 
customers, playing a vital role 
in our supply chains. Our service 
and expertise helps us and our 
partners to succeed.
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My Waitrose
Dubbed the Waitrose effect by industry 
partners, Smiths News is benefiting from the 
latest myWaitrose promotion. Launched at 
the end of 2012, customers can receive a free 
newspaper if they spend over £5. The 
promotion, which we understand will continue 
for the foreseeable future has given a 
welcome boost to the newspaper market. 
 Like any retailer Waitrose buy their 
newspapers and magazines from a wholesaler 
such as Smiths News who have benefited 
from this uplift in sales. Simon Gage, Sales 
Director for Smiths News, said: “The 
myWaitrose promotion is an exciting new 
idea. It’s one of the most effective newspaper 
incentives for many years.”

Metro
In November we announced our successful 
tender to distribute the Metro newspaper 
across London and the South East.  
 Last month we started distribution, based 
from News International’s Broxbourne print 
centre. It’s a huge operation, delivering 
800,000 copies Monday to Friday, and 
requires 140 routes to the 800 delivery points.
Phil Adams, Southern Regional Sales 
Manager, described the set-up as, “A 
tremendous team effort. The time we 
invested in advance planning has paid back 
and we’re already running smoothly.” 

Connect to: Digiredoo
Digiredoo is an online 
service that’s been 
developed by our 
media business DMD 
– it’s a fantastic 
example of taking a 
fresh approach and 
finding opportunities 
in new technology.
Launched in 2012, 

Digiredoo brings together a range of online 
newspapers and magazines, together with 
information from airlines.   
Customers can access the service in transport 
lounges, as well as inflight with our partner 
airlines.
 “It’s still early days but Digiredoo is 
beginning to grow,” said Kevin Birchmore, 
Head of Technology at DMD.
  “We’re now operating with partners that 
include Eurostar, BA and Air France and we 
have more trials running this year.”
Digital and Inflight services are a growing part 
of the DMD business, which supplies over 80 
airlines in 50 countries.

Smiths News gets ‘stuck’ 
into the World Cup
The World Cup in Brazil is expected to be the 
biggest tournament in history and Smiths News 
are supporting Topps and Panini with their 
product launches!
 Topps and Panini are expecting a record 
breaking year, providing us with a great 
opportunity to further strengthen our 
collectables sales.
 Smiths News will be handling more stickers 
and collectables than ever before and in a very 
short space of time.   
 Panini alone is planning to print around 70 
million sets of stickers and the sheer quantity 
will be a test for our new consolidated 
distribution centres. Anya Perry, Magazine 
Business Manager, said: “We are really 
encouraged by the early trading results and are 
gearing up for the next stage of the promotion.”I know that names can be 

subjective, but I think Connect 
Group is an excellent choice. It 
reflects who we are, what we do, 
and isn’t too edgy or trendy. The 
News & Media division helps to 
emphasise our position as the 
market leader and indicates that  
we have plans to expand into  
new areas.  
 Some staff have asked me if we 
are turning our back on newspapers 
and magazines? My answer is 
simple: certainly not! We have over 
200 years’ experience in these 
markets and we intend to be there 
well into the future.

Jonathan Bunting, 
Managing Director, 
Connect News & Media

A message from 
Jonathan

Since our new name was 
announced I’ve had a 
number of conversations 
with colleagues about 
the divisional structure 
and what it means for 
Smiths News and DMD. 
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Stickability nominated for regional award
Bath Rugby Foundation has nominated The 
Consortium for a regional award to mark its 
work with Stickability. The awards celebrate 
responsible businesses across the UK, aiming 
to recognise those that have encouraged 
volunteering by employees. The Consortium’s 
nomination is for the South West regional 
awards, Local Impact category.
 Vicky Heslop, at Bath Rugby Foundation said: 
“We are incredibly proud of the Stickability 
programme, which we are running in 
conjunction with The Consortium and the wider 
Connect Group. The impact on the hundreds of children involved has been enormous. We felt it 
important that this should be recognised, not only by ourselves but within the wider business 
community.” The winner of this Local Impact category will be announced on 17 June.

Scotland and  
Northern Ireland contracts
We recently brought you news of two significant new 
contract wins by The Consortium for supply to schools in 
Scotland and Northern Ireland. Framework contracts allow 
winners to become one of several suppliers approved and 
recommended by an authority. Strictly speaking, schools 
don’t have to buy from The Consortium or others on the list, 
but they are encouraged to do so.

 It can take a little while to build business in new areas, but the Scotland framework contract, 
which has been running for a full year, and the Northern Ireland contract that begins in July, have 
meant the company has already been able to invest in three field sales managers. With additional 
support from the telesales and direct marketing teams, business with Scotland Excel is already 
ahead of forecasts.

Connect to: Early Years
Our Education & Care division supplies over 40,000 products 
to a broad range of markets, including schools, care homes 
and nurseries.  Early Years is our brand for the nursery sector.
 “Pre-school education is a huge market,” said John 
Kershaw, Marketing and Merchandising Director. “Government policy is to support this sector, 
and with birth rates rising we know there’ll be growing demand.”
 With a 760 page catalogue, the Early Years brand supplies nurseries with a wide range of 
consumables and educational products, from trikes and toy mobile phones to dinosaur suits and 
furniture. In addition, the Outdoor Learning brochure is popular with customers and provides 
products for all weather eventualities, including rain suits!
 With a turnover of £4.5m, Early Years’ customer base includes 6,000 nurseries and has seen 
an increase in sales of 11% so far this year.

The new divisional 
structure puts The 
Consortium and West 
Mercia Supplies side by 
side under the umbrella 
of Connect Education  
& Care.

I’m delighted that we’ve taken 
this approach. It shows that we 
are a key division in a strong and 
ambitious Group, and that’s an 
important factor when talking to 
new customers. Launching our 
Group Values at the same time 
will bring further benefits. 
Together with the new Group  
and divisional identity they create 
a strong foundation on which  
to build our future growth  
and success.

Glenn Leech, 
Managing Director, 
Connect Education & Care

A message 
from Glenn

The Consortium wins Education  
Exporter of the Year
The Consortium was announced winner of the Education Exporter of 
the Year Award for 2014 at the prestigious Education Resources Awards 
Dinner, held at The National Motorcycle Museum in Birmingham. 
 Matt Palmer, Sales Director of The Consortium said: “Our business 
has been a serial winner in the UK Education Supplier of the Year Award 
category over the last four years, but this is the first time that we’ve won 
the equivalent international honour.”
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Connect Books is a great 
way of describing the 
scope of our business 
and makes clear our 
ambition to grow. 

The book market is large and 
complex. That’s why we have a 
range of businesses, serving 
different customer groups – and 
why we’re able to provide a 
complete service for publishers 
and retailers.
 Although we continue to trade 
through our strong and respected 
brands, the new name brings 
these together and reflects our 
goal to become the world’s best 
book supplier.

Graeme Underhill, 
Managing Director,
Connect Books

A message 
from Graeme

Wordery.com has launched its new blog ‘Wordery 
Says’, featuring reviews, promotions and 
recommendations for its customers.
 “The blog is great way to promote new titles, allowing customers to review and comment,” 
explained Wordery’s Marketing Manager, Lucy Manfield. “We want to create ‘fans’ of the site, 
with exclusive content so they return time and again.”
 In the blog’s first week, award winning travel writer Rory Maclean wrote an exclusive article, 
describing his time filming in Berlin with David Bowie. His new book Berlin: Imagine a City, was 
featured on Radio Four last month. You can read the article at Wordery Says.
 “Wordery’s vision is to be one of the leading on line booksellers,” said Lucy.  “We want to 
develop a community of book-lovers – and Wordery Says is just one step in that journey.”

Dawsonera - now fluent 
in French, Spanish and 
German
The latest release of Dawson Books’ ebook 
platform adds French, Spanish and German 
languages, making it easier for international 
users. This will improve the experience for international customers, with browsers defaulting to 
a user’s native language.
 Dawsonera currently hosts over 330,000 titles, with thousands being added each week from 
over 700 top publisher imprints. The platform currently supplies ebook access to over 700 
universities and institutions in 26 different countries.

Connect to:  
the Standing Order team
Standing orders might not be the most 
glamorous part of the book trade, but they are 
vital to our sales. Bertrams’ Standing Order 
team has seen an increase in activity, due to 
the acquisition of Blackwell’s contracts last 
year. Mark Cage, Viktoria Torok, Emma Cotton 
and Harriet Cook all completed a three-month 
training programme in Rushden last year, 
before taking over the process in December.

 Standing orders are placed by customers who wish to receive a particular book series. These 
might be annual publications, such as Who’s Who, or subscriptions for regular series, such as 
Mills & Boon titles. Once an order has been received, Bertrams will automatically send each 
book in the series to the customer when published.
 The team deals with the entire process; receiving customer orders, ordering titles from 
publishers, processing each book once it arrives and then servicing and packaging the book, 
before dispatch to the customer.

Award-winning  
travel writer endorses 
Wordery’s new blog

http://blog.wordery.com/
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Having worked at Smiths News  
for 31 years, Sue Pringle is a  
well-known personality in the 
business. We caught up with her  
recently:

Q  Can you tell us about your  
current role?

A  I am a Senior HR Business Partner,  
a role I’ve held for nine years. I look 
after Performance Management, 
Change, Talent, Reward and 
Recruitment for Central Logistics 
and Northern Operations.

Q What is your funniest moment?
A  On a holiday in Spain, one of my 

friends thought she could read 
Spanish, but instead of asking for 
help with the menu when ordering 
dinner, she ended up with a bowl of 
spinach soup and a plate of cheese!

Q What or who inspires you?
A  Chad Varah, founder of Samaritans. 

His philosophy was not to judge 
people, but to listen to what they 
have to say with an open mind.

Q Describe a typical day
A  Most days I start at 6am when I 

get on the road - normally the 
M6 North. My days are 
often filled with back-to-
back meetings and 
support for my 
management groups 
and their teams.

Q  What do you think of the  
new name?

A  It feels like the right thing for the 
Group. Since the demerger in 2006, 
we’ve grown in many ways. The new 
name reflects this by linking us all 
together.

Q  How important is the heritage  
of Smiths News?

A  Very. Newspaper and magazine 
distribution has been the foundation 
stone of our business since 1790 and, 
although that side of our business may 
be in decline, we continue to go from 
strength to strength.

Sue Pringle
This month we connect with 

Senior HR Business Partner

Each month Connections will link up with a colleague to give  
you a real-life insight into working at Connect Group.

1

2

3

Chocolate or chips? 
Chocolate every time.

A quiet night in or a 
big night out? 
Quiet night in.

Thriller or romance? 
Bit of both really depending  
on my mood – probably a 
thriller if pushed.

Cliff Richard or
Barry Manilow?
Barry Manilow, no contest!

Quick-fire 
questions

Q

Q

Q

Q

Q

Q

A

A

A

A

A

A 4
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We used our own staff as researchers 
because of their knowledge and 
understanding. After being trained in 
interview techniques they spoke to a 
representative sample of colleagues 
across the Group. Expert support was 
provided by ‘The Change Agency’. 
 Connections caught up with some 
of our researchers to ask how they’d 
been involved and what colleagues had 
said to them during their discussions.

Emma Allan is Operations 
Compliance Manager at 
Smiths News – she’s 
worked for the business 
for 5 years. 

“What struck me was that so many 
people were saying the same thing. 
They used slightly different words but 
the message was the same, we need 
to work together as teams, respect and 
listen to each other and always look at 
how we can get better at what we do.”

Lee Davey is IT 
Infrastructure & Service 
Manager at The Consortium 
– he’s worked for the 
business for 15 years. 

“I helped with the first phase of the 
research and later in testing the shortlist 
of values. The thing I remember most is 
everyone saying how clear the values 
were - they’re a great reminder of how 
we’d all like to be treated, whatever 
position in the company.”

Heather Sherman is Head 
of  Technical Development 
at Dawson Books – she’s 
worked for the business 
for 8 years. “Doing the 

research meant I thought a lot about 
the values and how they can make a 
difference. I especially remember one 
person commenting ‘give respect to 
get respect’ - that’s common sense and 
yet it’s so important.”

Jonathan Obermeister is 
Director of the Change 
Agency, and expert in 
values in the workplace. 
“What impresses me is that 

the Values are not just your current 
strengths. Including some more 
challenging values is brave, but so 
important if you want to improve. The 
most effective organisations recognise 
that change starts from within – and that 
it’s a continual process. You have to work 
at it to be successful.”

Introducing  
our new Values 
In our recent company video, Mark Cashmore 
said the change to Connect Group was the 
perfect time to look at how we work together.  
He went on to explain that we’d carefully 
researched our new Values, speaking to over 
250 staff before deciding on the list of five.

Values

The values describe how we can work 
together to build a more successful 
company – they set out the behaviours we 
expect from everyone in the business.

What’s next?
“  Because our Values are a long term commitment, they need to 

be part of our daily working practice. Over the next few months 
we’ll be giving everyone a chance to talk about them in 
sessions across the Group. We’ve already started with our 
Education & Care division, and by the autumn we should 
have rolled out the programme to all areas.”

 Sarah Miles,  Group HR Director

Mutual
Respect

Partnership

Fresh 
Thinking

Trusted 
Service

A Better
way

Mutual
Respect

Partnership

Fresh 
Thinking

Trusted 
Service

A Better
way

Mutual
Respect

Partnership

Fresh 
Thinking

Trusted 
Service

A Better
way

Mutual
Respect

Partnership

Fresh 
Thinking

Trusted 
Service

A Better
way

Mutual
Respect

Partnership

Fresh 
Thinking

Trusted 
Service

A Better
way

Trusted Service
Winning trust by giving 
 outstanding service.

Fresh Thinking
Having the courage  to embrace 
change and try new things.

Mutual Respect 
Acting with integrity and 
 showing respect for others.

Partnership
In it together - building  stronger 
working relationships  for 
shared success.

A Better way
Determined to get  better at 
what we do  and how we do it.
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Berlin: Imagine a City 
Rory MacLean
The once arrogant capital of 
Europe was devastated by 
Allied bombs, divided by a Wall, 
then reunited and reborn as 
one of the creative centres of 
the world. Rory MacLean 
assembles a dazzlingly eclectic 
cast of Berliners over five 
centuries, from the Scottish 

mercenary who fought for the Prussian Army to the 
fearful Communist Party functionary who helped to 
build the Wall. Alongside them we encounter Marlene 
Dietrich flaunting her sexuality in The Blue Angel, 
Goebbels concocting Nazi iconography, Hitler 
fantasising about the mega-city Germania and David 
Bowie recording ‘Heroes’.
ISBN 9780297868828

By using this discount at wordery.com, you are agreeing to the following terms & conditions: This offer is available only to employees of the Connect group PLC group for 
their personal use or for buying genuine gifts for friends and family. You may not share the code with anyone. You may not use the code to resell books or to provide any 
other commercial use.  It may not be used in conjunction with any other offer and has no equivalent monetary value. The offer may be altered or removed at any time. 
There is no limit on the number of times this offer can be redeemed by eligible employees. Please not that any failure to comply with these terms may be considered an 
act of gross misconduct, the usual sanction for which is summary dismissal. Further Terms & Conditions may apply.

Wordery’s picksConnecting with Wordery

Exclusive staff discount

To order these titles and other books and receive a 15% discount,  
visit wordery.com and use the code ‘BEEMNORV’ during checkout.

Less than a year on, our direct to consumer business has already 
broken the 3 million barrier! Wordery is 18 months old, and we thought 
we’d give you some facts about the story so far.

 Founded in October 2012

 Sold more than 3 million books

 Offer over 7 million titles

 Deliver to 120 countries for free

 Joint venture with Bertrams

 Based in Farnborough, Hampshire

 Will Jones’ (MD) favourite book is anything by Nevil Shute  
 https://wordery.com/nevil-shute-author

Wordery hits 
3 million!

A Pleasure and a Calling 
Phil Hogan
William Heming is a character 
that will live with you long 
after you’ve finished reading 
Phil Hogan’s latest. Not living 
with you literally, of course … 
or is he? Heming is an estate 
agent in a small leafy town 
- he’s attentive, professional 
and he’ll find you the perfect 
home and, oh yes , he’ll keep a 

copy of your keys for future use. He’ll go through your 
personal belongings in minute detail and you’ll never 
know … he may even be hiding in your wardrobe when 
you get home. But how far will he go to defend his 
‘community ’ of homes? A great book that you’ll read 
in one sitting, but check behind the sofa first…
ISBN 9780857521880

Look out for more
recommendations

from Wordey in
next month’s 
Connections.

Last July, we brought you news that 
Wordery had sold a million books in its 
first year. 

Connect with Wordery at: 
  @wordery
  https://www.facebook.com/wordery.your.online.bookshop

https://wordery.com/nevil-shute-author
https://twitter.com/wordery
https://www.facebook.com/wordery.your.online.bookshop
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The Cycle to Work scheme returns this year 
– a simple and tax-effective way to purchase  
a bike and accessories to assist you in getting 
to work. You can apply throughout April on  
the website here, where you can also learn 
more about the scheme. Benefits of Cycle  
to Work include:

 ► Save Money - save up to 42% off the price 
of a bike and associated travel costs

 ► Get Fit! cycling is a great way to increase 
your fitness and boost your mood

 ►  Go Green - beat busy rush hour traffic and 
reduce your carbon footprint

Our Sharesave scheme is a fantastic and simple way to save, providing 
eligible staff with the opportunity to acquire Connect Group PLC shares at a 
20% discount.  
 You’re eligible to take part in the Scheme if you have been employed within the 
Connect Group continuously since 1 May 2013. 
 You can choose to save between £5 and £500 each month for 3 years, then at 
the end of the savings period you can use your savings to buy Connect Group 
PLC shares at an exclusive 20% discount to the market price on 27 May 2014. Or, 
you may choose to have all your savings back and treat yourself to something 
special!
 You can apply to join the Scheme from Wednesday 28 May until Tuesday 17 
June 2014. In the meantime, look out for the posters and your Sharesave 2014 
invitation pack, which provides further details about the scheme and how to 
apply, which you will receive prior to the start of the application period.

If you have any questions about the Scheme, please contact Adele Crowley 
in the Company Secretary’s Office on 01793 563536.

Staff offers 
and benefits
Connections brings you news of two great offers – open to 
all eligable staff.

What could you save for?

Save money, get fit, go green!

With Spring finally upon us, there’s a perfect incentive 
to start getting out and about on your bike. 

For more information, 
contact the co-op flexible benefits 
helpdesk here or 

call 0800 458 7929

http://www.cyclescheme.co.uk/help
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You’ll all have seen the TV celebrities taking part in Sport Relief. But here at 
Connect Group we had our own superstars too!
 Bryan O’Hara from Smiths News Stoke completed a 50 mile cycle ride, while 
Stewart McGeoch from Smiths News Milton Keynes cycled 25 miles alongside 

his 10 year old son James (pictured).
 Runners Laura Morris (pictured) from Group and Lucy Manfield 

from Wordery took part in 10k events and Joanne Kent from The 
Consortium and Laura Marsh from Smiths News Wednesbury 

completed swimming challenges. Two Instore teams, meanwhile, 
went head-to-head in the pool for a battle of the sexes!
Not everyone’s an athlete, so we invited staff to wear their 

favourite sport tops. Hats off to NAC staff in Bradford, for 
arranging a week of Wii activities. From food days and 

cake sales, to sweep stakes and sporty t-shirts 
– we loved hearing from you!

Trekkers start training
Since announcing this year’s flagship walk, 
we’ve had a fantastic response from across 
the Group, with 28 members of staff 
signing up for the June event.
 Teams have now received their training 
programmes and kit lists, and should be 
well on their way with fundraising efforts. 
With staff joining from Smiths News, 
Bertrams, Wordery, The Consortium, WMS 
and Group, our organisation is providing 
the second-largest number of ‘trekkers’ 
nationwide!
 Look out for our special feature on 
TrekFest next month, when you’ll get to 
meet our brave walkers!

Sport Relief in review
This year’s first flagship Group fundraiser has 
been a great success, collectively raising £3,265 
for Sport Relief!

In January we heard the sad news that 
Alan Humphrey, our former Group Finance 
Director, had passed away. In a long career 
with the Company Alan made many friends 
and was universally well regarded by those 
who worked with him. Staff at Rowan 
House and the Smiths News National 
Accounting Centre held a one minute’s 
silence on the day of his funeral. 
 Alan was a lover of sport and supported 
many charity activities, including being  
a director of Shelter. 
 In recognition of Alan’s contribution  
to the business the Group’s football 
tournament will now be an annual event, 
with teams competing for the Alan 
Humphrey trophy.

A friend and colleague 
remembered.

Look out for further details of Community Link-Up 
events and how to enter in next month’s Connections.
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Get in touch
Let us know what you think about Connections by  
texting ‘Connect’ to 80800 or email 
group.communications@connectgroupplc.com

If you have questions about the Sharesave Scheme,  
ring Adele Crowley on 01793 563536 or email her at 
adele.crowley@connectgroupplc.com

mailto:group.communications@connectgroupplc.com
mailto:adele.crowley@connectgroupplc.com

